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2025 Progress Report 

Lagardère Travel Retail is committed to promoting ethical business practices and supporting Brands and 
Partners who contribute to our responsible in-store offer. Ethics is one of the key pillars of our CSR roadmap 
called PEPS (Planet, Ethics, People, Social) , at the heart of our strategy and decision-making. 

We are engaged to developing local and responsible products and ingredients, ethically sourced within our 
network, as we strive to be the partner of choice for a responsible offer.  

CAGE-FREE EGGS 
As of January 2018, Lagardère Travel Retail committed to eliminating, across its entire global network, the 
purchase of eggs from hens raised in cages by 2025. This commitment applies to all Dining operations in 
railway stations and airports, across Europe, North America, Asia, the Middle East and Africa. To meet our 
target of transitioning to cage-free eggs by the end of 2025, we prioritised physical supply. In areas where we 
are experiencing availability challenges, we used egg credits as an alternative. 

The table below shows the progression of cage-free eggs purchased by region, which is monitored annually 
as part of our extra-financial reporting. We achieved our target of 100% of our dining operations purchasing 
only eggs from cage-free hens. 
 

     

 Cage-free eggs purchased for our internal brands  
Region 2021 2022 2023 2024 2025 
Europe 31% 41% 47% 49% 100% 
Middle East and Africa 0% 0% 95% 99% 100% 
Asia 0% 0% 0% 0% 100%* 
Americas 0% 42% 100% 100% 100% 

Total 18% 40% 64% 68% 100% 

Methodological note: % weighted by country Dining turnover for each region 

*This represents a combination of physical cage-free egg sourcing and cage-free credits (62% physical eggs, 
38% credits). 
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EUROPEAN CHICKEN COMMITMENT 
Lagardère Travel Retail is encouraging all its European subsidiaries to set the highest standards in terms of 
ethics and animal welfare by following the European Chicken Commitment criteria. 

In 2021, Lagardère Travel Retail France has pledged that by 2028, 100% of its raw material chicken meat 
sourcing will meet all the criteria of the European Chicken Commitment. 

Lagardère Travel Retail Czech Republic also signed the European Chicken Commitment in 2023, making the 
pledge official. 

 
Lagardère Travel Retail Czech Republic illustration of European Chicken Commitment 

 

Please refer to LTR France & LTR Czech Republic local websites for details on progress on ECC.  

LTR France : https://www.lagardere-tr.com/fr/a-propos/la-responsabilite-sociale-d-entreprise 

LTR Czech Republic : https://www.lagardere-tr.cz/cs/o-nas/spolecenska-odpovednost-spolecnosti 
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